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MAP Study 1 Worksheet
This program is reserved for those members of Influence Ecology who have successfully completed the Fundamentals of Transaction program, or other prerequisite study, and participation is by invitation only.

This program is a study in the fundamental science and practice of transacting powerfully in the marketplace. 

The materials used in this program are the original creation of and are owned exclusively by Influence Ecology, LLC. The source materials are used with the permission of Influence Ecology, LLC and are granted on a limited basis for use in this program session only. These materials are copyrighted and protected under applicable law. Do not duplicate or distribute these materials in any form. Do not use or repurpose the content of these training and educational materials, lectures or presentations, virtual classrooms or the like, provided to you without the express written consent of Influence Ecology, LLC and/or the publishers, authors and copyright holders of the books, articles and other materials used in the program with permission.
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Study 1 Worksheet
Welcome to your first Study Worksheet.  Please read the Study, and all associated reading, before starting to work on this Worksheet. 

Save a copy of this worksheet before you begin to answer the questions. Please answer them on this document use the blue text color. When you are finished please save the document with a name using the following format:

First Last Study #XX MM-DD-YYYY.doc

ex: Anita Richman Study #01 09-10-2011.doc 

For each book please briefly articulate your understanding of each chapter.  Describe or speculate for each how you will use this knowledge in your primary transaction. Additionally, if you see other applications and concerns please describe in your answers. 

The 22 Immutable Laws of Marketing – Violate Them At Your Own Risk   by Al Ries and Jack Trout

Chapter 1 – The Law of Leadership

Answer 

Chapter 2 – The Law of the Category

Answer 

Chapter 3 – The Law of the Mind

Answer 

Chapter 4 – The Law of Perception

Answer 

Chapter 5 – The Law of Focus

Answer 

Chapter 6 – The Law of Exclusivity

Answer 

Chapter 7 – The Law of the Ladder

Answer 

Chapter 8 – The Law of Duality

Answer 

Chapter 9 – The Law of the Opposite

Answer 

Chapter 10 – The Law of Division

Answer 

Chapter 11 – The Law of Perspective

Answer 

Chapter 12 – The Law of Line Extension

Answer 

Chapter 13 – The Law of Sacrifice

Answer 

Chapter 14 – The Law of Attributes

Answer 

Chapter 15 – The Law of Candor

Answer 

Chapter 16 – The Law of Singularity

Answer 

Chapter 17 – The Law of Unpredictability

Answer 

Chapter 18 – The Law of Success

Answer 

Chapter 19 – The Law of Failure

Answer 

Chapter 20 – The Law of Hype

Answer 

Chapter 21 – The Law of Acceleration

Answer 

Chapter 22 – The Law of Resources

Answer 

Influence – Science and Practice by Robert B. Cialdini
Chapter 1 – Weapons of Influence

Answer 

Chapter 2 – Reciprocation: The Old Give and Take…and Take

Answer 

Chapter 3 – Commitment and Consistency: Hobgoblins of the Mind

Answer 

Chapter 4 – Social Proof: Truths Are Us

Answer 

Chapter 5 – Liking: The Friendly Thief

Answer 

Chapter 6 – Authority: Directed Deference

Answer 

Chapter 7 – Scarcity: The Rule of the Few

Answer 

Chapter 8 – Instant Influence: Primitive Consent for an Automatic Age

Answer 

Focus by Al Ries
Chapter 9 – Narrowing Your Scope

Answer 

Building and Expanding Trust and the Business Apology
Briefly describe your understanding of Trust and the need to prepare for the inevitability of breach after reading the papers. 

Answer 

Describe or speculate on what action you will take, or are considering, as a result of your study of these papers. 

Answer 

Program Measures
Once you have calculated your Satisfaction Metrics to Submit for Health, Money and Income, using the Calculator provided, enter these measures into the Satisfaction Metrics Form sent to you via email each month 7 days in advance of your Satisfaction Metrics due date (the 15th of each month).
Your Thirteen Steps

During the course of this program your 13 Steps will evolve.  We ask that you include a copy of the most recent version of your 13 Steps for your Primary Transaction with each Study Worksheet.  Please save the document with a name using the following format:

First Last 13 Steps MM-DD-YYYY.doc

ex: Jose Smith 13 Steps 09-10-2011.doc 

Return this Worksheet and your Thirteen Steps before beginning your next Study. 

Deliberate practice is not always fun. But the results it produces can be! 

Do not allow yourself to fall into bad moods of frustration, agitation or despair. If you need help, ask for it. If you must – transact for it. 
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